Make your Al designs and writing
match your brand

Revised walkthrough | September 28, 2026

Give an Al your real logo, a few designs you like and examples of your writing. Have it identify the
choices already present, ask about the choices that are missing, and turn your answers into a brand
sheet plus instructions you can reuse. The example here is a fictional workshop business. The
screenshots show the actual source review, interview and resulting files.

1. Start with assets that represent you

Use the original logo file when you have it. An SVG keeps its shapes sharp when resized; a transparent
PNG can be useful in tools that do not accept SVG. Add two or three approved designs and writing
samples. Tell the Al which examples represent your current brand and which are only inspiration.

For this demonstration, Claude Code could read a small practice folder containing maple-logo.svg,
writing-preferences.md and an approved announcement. You can upload the same kinds of files in a
chat. A desktop agent with folder access can also save the final sheet and organize the assets for you.

Do not present ten unrelated designs as equally authoritative. If your newest logo is green but an old
flyer is navy, explain which one should govern new work. In our example, Claude noticed exactly that
conflict and asked for a decision.

2. Ask it to inspect before designing

Inspect the supplied logo and approved writing examples. List the colors, fonts and other choices you
can verify directly. Separate observations from suggestions. Ask me four questions about the audience
and brand voice before creating a portable brand sheet and writing instructions.
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1 Maple-Practice workshop document plan +  Maple-Practice
Other versions None supplied: no icon-only, dark-background or one-color versions

Something to know about the font: the words are live text, not drawn shapes. On a device without Arial, "MAPLE
'WORKSHOP* will show In a different font, so the logo won't always look identical.

:volce and structure rules only: warm, practical, no hype, "you” contractlons, open
cts only from warkshop- xt . Ithas no colors or fonts.

Suggested design rules (my proposals, not in the source)
The sheet will label these clearly as suggestions:
+ Use #173d2a green for headings and text, and cream for backgrounds, matching the logo's own
pairing.
* Add backup fonts forArial: Arial, Hel
«  Leave clear space around the logo and st ize.

A conflict to resolve: the welcome page | bullt earller uses navy #1czbda and aslightly different cream 7
Those came from your “cream and navy” request, not from the logo. The logo has § #havy. Unless you decide no
list this as an unresolved choice on the sheet.

Four questions before 1 build the sheet

1. Volce boundarles: your preferences say warm, practical, no hype. How much encouragement Is too much? For
example, Is "You've got this" fine or too much? And should Maple ever use light humor, or always stay plain and steady?
2. Audience: the facts only say a beginner home-repair class for adults Who do you picture reading Maple copy, and
what are they most likely worried about before class? For example: cost, feeling out of their depth, or not owning tools.
Is there anything | should avold assuming about them, such as that they own a home?

3. Copy you like: paste 2-3 short lines you'd be happy to publish as Maple. Id also like to include the original fictional
Example A and Example B lines and the opening of announcenent.nd (“You'll watch a demonstration, then get 65
minutes of supervised practice-) as approved voice examples. Is that OK?

4. Copy you don'tlike: give 1-2 lines, or specific words, that feel wrong for Maple. Should the earlier catalog-style
opening (“This is a beginner home-repair class for adults”) appear as a "don‘t” example?

Optional: tell me whether navy stays part of the brand. If you skip this, it goes on the sheet as an unresolved cholce.

Once you answer, I'llcreate brand-sheet.html and brand-instructions.md ,then confirm the logo's fingerprint still
matches.

k slogans and no forced h
t . own a home or have

Automode works better when it knows your environment. Takes about a minute.

Opus55  High

Claude reviews the supplied logo and asks brand questions. Open full-resolution screenshot.

The actual review identified green and cream from the SVG, its Arial text, and a conflicting navy color in an older practice page.
It did not treat the older page as an automatic brand rule.

With a vector file, exact color values can often be read from the source. With a photograph or
screenshot, colors may be affected by lighting, compression or the display. Ask whether a value was
read directly or estimated. Likewise, identifying a font from a picture is less certain than reading an
explicit font setting.

3. Answer the voice questions with examples

“Professional but friendly” leaves a lot open. Describe who you are talking to, how you want the reader
to feel, and language that would sound wrong coming from you. Include a couple of sentences you
would happily use.

Our answers were specific: calm and practical, no pep-talk slogans or forced humor, and no assumption
that attendees own a home or have tools. We approved these examples:

You'll watch a demonstration, then get 65 minutes of supervised practice.
Tools and safety glasses are supplied. Please wear closed-toe shoes.

We also confirmed that green and cream should govern future designs, while the older navy files should
remain unchanged. The prompt explicitly said that earlier experimental writing samples were not
approved promises. This matters because a sample can sound appealing while promising something
the business does not provide.
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£l Maple-Practice workshop document plan v Maple-Practice

Is there anything | should avoid assuming about them, such as that they own a home?

3.Copy youlike: paste 2-3 short lines you'd be happy to publish as Maple. d also like to Include the original fictional
Example Aand Example B lines and the opening of ‘annou .nd ("You'll watch a demonstration, then get 65 1N@ 12ST 2U MINUTES are 10T qUESTONS and cleanup.
minutes of supervised practice.") as approved volce examples. Is that OK?

Describes what's scheduled, from the source. A promise the source doesn’t make.
4.Copy you don't like: give 1-2 lines, or specific words, that feel wrong for Maple. Should the earlier catalog-style
opening (“This s a beginner home-repalr class for adults”) appear as a “don't" example?

Optlonal: tell me whether navy stays part of the brand. If you skip this, it goes on the sheet as an unresolved cholce Do

Once you answer, I'll create b ml and brand-inst then confirm the logo's fingerprint still (Leave it out of public copy and add an editorial e c-parking-detail 6
matches. note: "Address not supplied ")

| Promises something nobody has confirmed

Missing details stay out of public copy.

Use acalm, practical volce, no pep-talk slogans and no forced humor. Audience: adults trying
basic home repalr, without assuming they own a home or have tools. Approved voice examples:
*Tools and safety glasses are supplied. Please wear closed-toe shoes and the approved opening.
inannouncement.md. Do not use the earlier fictional tone examples as promises. Avoid "Unlock
your potential” and catalog-style openings. Use the logo green #173D2A and cream #F5FIE7 as
the approved palette; drop navy for future brand work but leave earlier demonstration files
unchanged. Approve Arial with Helvetica/sans-serif fallback. Label spacing and minimum-size . .
rules as proposed until visually tested. Create the brand sheet and Instructions, embed the Clear space and minimum size. The proposed 18 px space and 240 px minimum need testing on real screens

supplied logo in the HTML soit s portable, preserve the SVG, and open the sheet for nspection and print

Unresolved choices (unresowen )

~

Live text in the logo. Without Arial, the wordmark falls back to another font. Decide whether to make a separate

outlined version. The original file should stay as it is.
V'l start by working out how readable green text Is on cream (the contrast ratio), so the sheet can include achecked H 2

number instead of a guess.

w

Logo variations. Only one version exists. There's no icon-only, cream-on-green or one-color version.

-~

Type scale. Heading and body sizes for documents aren't set
The ratio Is 10.72 :1, which passes the strictest common readability standard (WCAG AAA, which needs 7:1). Now I'll

write the brand sheet. 5. Extra colors. No accent, link, warning or error colors are approved. Only green and cream.

6. Older practice files. welcome.html and welcome-price-v2.html still use navy and a different cream ( #f8f3e6 )

Now I'll check three things: the logo is unchanged, the copy embedded in the page exactly matches the original flle, Do whethor o i tharm Gor

and the sheet displays correctly.
7. Tagline. None exists.

Icreated bra and brand-instructior

ethtml tru nd, and the shest Is open In the browser panel. | scrolled through
every section: it all displays correctly and nothing runs off the side of the page. The original maple-logo. sug Is

unchanged, and no other files were modified.

Auto mode works better when it knows your environment. Takes about a minute. v

Opus55  High v

Specific voice and design decisions supplied to Claude. Open full-resolution screenshot.

The follow-up gives clear decisions, approved wording and the instruction to preserve older files.

If you are unsure about your voice, ask for three short versions of the same paragraph. Choose the
closest one and explain what to keep or change. Save the resulting decisions, rather than keeping all
three versions as equally valid references.

4. Create two portable outputs

Ask for a visual brand sheet and a plain-language instruction file. The sheet makes it easy for a person
to see the logo, palette and type choices. The instruction file makes the rules easy to reuse in another
Al conversation.

Our generated sheet includes the original logo, exact colors, a font stack, voice examples, do/don't
examples and unresolved decisions. The instructions include the SVG source as well as its filename.
That makes the text file more portable, although you should still supply the original logo asset to a tool
that needs to place it in a design.
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MAPLE
WORKSHOP

Brand Sheet

Maple Workshop is a fictional tutorial business. This sheet records what is
approved, what was observed in the supplied files, what is only proposed

and what is still undecided

P——
blddaaP cecided Dy the owner  ( OBSERVED ) read directly from a source file

UNRESOLVED ) needs a decision

SED } suggestion, not yet tested

Logo

Source file: maple-logo.svg (360 x 90). Use it exactly as supplied. Don't redraw, recolor, stretch or retype it.

OBSERVED CONSTRUCTION OBSERVED;

Part Exact value
Icon 76 x 76 rounded square, corner radius 18, fill #173d2a

"M" mark Single stroke, width 7, no fill, stroke #f5f1e7

The actual generated brand sheet with the supplied logo and status labels. Open full-resolution screenshot.

This is the output created after the interview. Approved choices, observed properties and untested suggestions have different
labels.

Ask the Al to distinguish three things: what you approved, what it observed in your materials, and what it
recommends. Our sheet proposes minimum logo size and clear space, but labels them as untested.
Those suggestions should not quietly become established brand standards.

5. Review the sheet in a real use case

Open the file and check that the logo is intact, the colors match your source, and the voice examples
sound like you. Check that the sheet does not introduce a tagline, extra palette or invented business
promise.

Then use it on a small task:

Use this brand sheet, instruction file and original logo to create a one-page event announcement. Use
only the supplied event facts. Before producing the final version, tell me which brand rules you applied
and flag any rule the output format cannot support.

This is a suggested next test, not an additional demonstrated design in this walkthrough. A useful test
would expose practical gaps: whether the logo stays legible at the chosen size, whether the font exists
in the destination tool, and whether headings remain clear on a phone or printed page.

In our sample, the logo uses live Arial text. If Arial is unavailable, its appearance may change. Keep the
original untouched and have a designer or appropriate tool create a separate outlined version if you
need consistent logo lettering across environments. Do not ask an image model to redraw a precise
logo and assume it will remain identical.
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https://www.prioraity.io/guides/ai-series/captures/brand-sheet-result.png

6. Keep the reusable folder small

A practical folder can contain the original logo, the brand sheet, the instruction file and two approved
examples. Give it a revision date. Put outdated examples somewhere clearly marked so the Al does not
mix competing versions.

When you start a new chat or project, attach the current instructions and assets or place them in that
project's accessible folder. A file saved on your computer is not automatically available to every Al tool.
Tell the tool what to read and ask it to summarize the important rules before starting a large batch.

Revise the instructions when you make a real decision. If you repeatedly reject slogan-like openings,
add the preferred alternative and an example. That gives future work a concrete reference.

Files and tested scope

Open the generated brand sheet, read the portable instructions, and download the original example
logo.

Claude Code inspected the supplied files, asked questions and generated both outputs in the real
demonstration. The sheet was opened in a browser. The proposed minimum sizes and print behavior
still need destination-specific testing; the guide does not present them as verified standards for your
brand.
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https://www.prioraity.io/guides/ai-series/examples/Maple-Practice/brand-sheet.html
https://www.prioraity.io/guides/ai-series/examples/Maple-Practice/brand-instructions.md
https://www.prioraity.io/guides/ai-series/examples/Maple-Practice/maple-logo.svg
https://www.prioraity.io/guides/ai-series/examples/Maple-Practice/maple-logo.svg

